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Introduction

With a convergence of global factors like regulations, voluntary 

frameworks and standards, and stakeholder interests reaching a turning 

point, it is important for companies to set transparent and measurable 

environmental, social and governance (ESG) goals in line with their ESG 

and business strategies.  It is, however, not sufficient just to set goals. 

Companies also need to effectively demonstrate tangible progress 

toward meeting them. One way to quickly communicate progress is to 

use clear and compelling visuals. 

In this thought piece, we explore different visual elements U.S. 

companies have used in their annual ESG reports to display progress 

towards meeting their ESG goals.
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Including Transparent 
Visuals in ESG Disclosures
Until recently, corporate ESG reporting has been largely voluntary and unregulated. 

But this is changing. The new Corporate Sustainability Reporting Directive (CSRD) 

and its European Sustainability Reporting Standards (ESRS) will impact over 50,000 

U.S. based companies starting in 20241. The ESRS will require that companies 

share forward-looking information, including their sustainability targets, indicators 

and progress. While CSRD will require changes in financial reporting, information 

shared in non-financial ESG or sustainability reports should be consistent.

In addition, the ESRS will require demonstration of alignment to the Paris Agreement 

(15°C-2°C limit)2, which necessitates that companies set science-based emissions reduction 

targets and demonstrate year-over-year progress towards meeting them. The ESRS, the 

new international reporting standards from the International Sustainability Standards Board 

(ISSB), and the proposed climate rules from the U.S. Securities Exchange Commissions 

(ESC) all build on the recommendations of the Taskforce on Climate-related Financial 

Disclosures (TCFD), meaning that they ask for a discussion of climate targets and metrics 

used to measure progress. These evolutions in ESG reporting make it important that 

companies communicate their ESG goals, targets and progress in transparent ways. 

Visual tools can help companies do just that. Thoughtfully organized financial and ESG or 

sustainability reports that employ information design principles like visual tools make it easier 

for stakeholders like regulators, investors, employees, ESG ratings agencies and others to 

find and understand a company’s goals and the progress they have made toward them. 

Using visual tools helps to:

• Maintain a consistent and standard practice among a company’s financial and ESG reporting 
that aligns with company branding and communication guidelines.

• Allow stakeholders to more easily and accurately understand a company’s ESG progress year 
over year (YoY).

• Potentially shorten already long reports by using visuals instead of text.

• Create a compelling storytelling component that a company can repurpose for presentations, 
websites, social media and other platforms.
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Visual Examples
U.S. companies use a variety of reporting practices to showcase their goals, targets, metrics and the 
progress they have made toward them YoY. Let’s explore some effective ways to demonstrate progress 
visually in ESG reports.

AMERICAN EXPRESS 
2022 ESG REPORT 
Progress on 2025 Environmental Goals

American Express uses a clear chart format that outlines their environmental goals by 
sub-category, a high-level overview of each environmental goal, and their performance toward achieving 
that goal represented with a progress bar. American Express also shows this YoY, making it easy 
for stakeholders to track.

6.  Operations include all our managed facilities, field sites, and data centers. Managed facilities are individual properties operationally managed by our global real estate team and housing critical business functions. Field sites 
are individual properties that are not operationally managed by our global real estate team but directly by our business units. They are typically smaller sites, less than 30,000 square feet (including airport lounges, foreign 
exchange kiosks, and sales offices), that are owned or leased by American Express. The company’s goal to remain carbon neutral covers Scope 1 (direct emissions from sources owned or controlled by American Express), 
Scope 2 (indirect location-based and market-based emissions), Scope 3 emissions (Category 5 waste generated in operations and Category 6 business travel) through renewable energy credits, carbon offsets, and reduced GHG
emissions. For more detailed data on our Scope 1, 2, and 3 emissions, please see the Environmental Performance Data Summary and Limited Assurance Statement of GHG Emissions in the Supporting Data section at the end 
of this report.

7.  Energy use reduction since 2011 calculations are based only on managed facilities where metered data is available which represents 6,826,608 ft2 and 91,248 MWh of energy consumption in 2022 and excludes field sites, 
managed sites with estimated data, and data centers not operationally managed by our global real estate team. 

8.  The waste data is reported only for managed facilities where measured data is available. This represents approximately 72% (4,968,933 ft2) of the globally managed facilities footprint in 2022.
9.  Definition of zero-waste is aligned with the US Green Building Council’s standard of a minimum of 90% waste diversion from landfills to achieve zero-waste certification.

10.  To maintain CarbonNeutral operations,verified carbon offsets that were purchased in 2022 have 
been retroactively applied in 2021 and 2020 where applicable to reflect the updated emissions 
calculations associated with refinements in our greenhouse gas emissions methodologies. To 
align with the CarbonNeutral Protocol, we have purchased carbon offsets with respect to certain 
categories of Scope 3 emissions that are not included in the Environmental Performance Data 
Summary in the Supporting Data section of this report. 

11.  Green building certified percentage is represented by the total year-end square footage certified 
out of total year-end building square footage. This includes leased or owned facilities actively 
occupied by American Express (excluding parking lot square footage) that have achieved 
certification under a global or locally recognized third-party environmental building certification 
system as meeting their performance criteria (LEED, BREEAM, NABERS, GreenMark, HQE, 
and Effinergie+).

Energy & 
Emissions

Remain carbon neutral across our operations6 Achieved—CarbonNeutral® certified since 2018

Continue to power our operations with 100% renewable electricity6 Achieved—100% renewable electricity since 2018

Reduce energy use by 35% across our managed facilities compared 
to 20117

Waste & 
Recycling

Divert 60% of office waste from landfills from our managed facilities8

Achieve zero waste certification for US headquarters9

Reduce waste generated from our managed facilities by 10% per 
colleague compared to 2019 In 2022, we initiated a phased re-opening of our  

offices that were closed in 2021 due to the COVID-19 
pandemic. As a result, we have continued to temporarily 
suspend reporting our performance against these three 
goals. We are also reviewing our methodologies in 
relation to these changes as we adapt to the new 
operating environment.  

Water Reduce water use from managed facilities by 10% per colleague 
compared to 2019

Sourcing
Eliminate single-use plastics across our operations 

Source 100% of direct marketing, customer communications and 
office paper from certified responsibly managed forests

Green 
Buildings

Achieve green building certifications for 60% of our operations11

2025 Operational Environmental Goals 2022 Performance

Making progress on energy efficiency 
and emissions
In 2022, we implemented lighting retrofits, HVAC equipment 
upgrades, optimization of cooling in IT rooms, and new 
building control systems, among other initiatives, all of which 
are expected to save approximately 1,800 megawatt-hours 
(MWh) of energy per year. Due to these measures and 
reduction in energy demand due to temporary work-from-
home arrangements, energy consumption in the facilities  
we manage in 2022 decreased by approximately 51% 
compared to our 2011 baseline.7  

To maintain CarbonNeutral® certified operations, we 
purchased 52,948 metric tons of carbon dioxide equivalent 
(MTCO2e) of carbon offsets in 2022, which included projects 
that support wind power development, reforestation, and 
forest conservation projects. These projects offset our 
emissions from Scope 1 and 2 emissions, such as fuel and 
steam consumption, and select categories of Scope 3 
emissions, including emissions from certain activities related 
to colleague business travel and waste generated in our 
operations.10

Progress on our 2025 operational environmental goals 

INTRODUCTION ADVANCE 
CLIMATE SOLUTIONS

BUILD 
FINANCIAL CONFIDENCE

GOVERNANCE &  
OPERATING RESPONSIBLY

BACKING OUR 
COLLEAGUES

SUPPORTING 
DATA

OUR APPROACH TO  
CORPORATE SUSTAINABILITY 

PROMOTE 
DE&I

Exceeded

Target

51%
35%

In Progress

Target

54%
60%

In Progress

Target

34%
>90%

In Progress

Target

95%
100%

In Progress

Target

59%
60%
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8.   Operations include all our managed facilities, field sites, and data centers. Managed facilities are individual properties operationally managed by our global real estate team and housing critical business functions. Field sites are individual 
properties that are not operationally managed by our global real estate team but directly by our business units. They are typically smaller sites, less than 30,000 square feet (including airport lounges, foreign exchange kiosks, and sales 
offices), that are owned or leased by American Express. The company’s goal to remain carbon neutral covers Scope 1 (direct emissions from sources owned or controlled by American Express), Scope 2 (indirect location-based and 
market-based emissions), Scope 3 emissions (Category 5 waste generated in operations and Category 6 business travel) through renewable energy credits, carbon offsets, and reduced GHG emissions. For more detailed data on our  
Scope 1, 2, and 3 emissions, please see the Environmental Performance Data Summary and Limited Assurance Statement of GHG Emissions in the Supporting Data: Our Commitment to Transparency section at the end of this report.

9.    Energy use reduction since 2011 calculations are based only on managed facilities where metered data is available which represents 6,786,897ft2 and 99,856 MWh of energy consumption in 2021 and excludes field sites, managed sites  
with estimated data, and data centers not operationally managed by our global real estate team.

10.  The waste data is reported only for managed facilities where measured data is available. This represents approximately 67% (4,781,326 ft2) of the globally managed facilities footprint in 2021.
11.  Definition of zero-waste is aligned with the US Green Building Council’s standard of a minimum of 90% waste diversion from landfills to achieve zero-waste certification.
12.  Green building certified percentage is represented by the total year-end square footage certified out of total year-end building square footage. This includes leased or owned facilities actively occupied by American Express (excluding parking lot 

square footage) that have achieved certification under a global or locally recognized third-party environmental building certification system as meeting their performance criteria (LEED, BREEAM, NABERS, GreenMark, HQE, and Effinergie+).

Energy & 
Emissions

Remain carbon neutral across our operations8

Continue to power our operations with 100% renewable electricity8

Reduce energy use by 35% across our managed facilities compared  
to 20119 

Waste &  
Recycling Divert 60% of office waste from landfills from our managed facilities10

Achieve zero waste certification for US headquarters11

Reduce waste generated from our managed facilities by 10% per 
colleague compared to 2019

In 2021, our operations continued to be impacted  
by office closures due to COVID-19, implementation  
of best practices to support health and safety during  
the pandemic, and adoption of more flexible work 
arrangements for our colleagues. Because these 
changes impacted performance on our operational 
environmental goals against our 2019 pre-pandemic 
baseline, we have temporarily suspended reporting  
our performance against these three goals and  
we are reviewing our methodologies in relation to  
these changes.

Water Reduce water use from managed facilities by 10% per colleague 
compared to 2019

Sourcing
Eliminate single-use plastics across our operations 

Source 100% of direct marketing, customer communications, and  
office paper from certified responsibly managed forests

Green 
Buildings Achieve green building certifications for 60% of our operations12

Progress on our 2025 operational environmental goals

Achieved—carbon neutral since 2018

Achieved—100% renewable electricity 
since 2018

Exceeded

Target

57%
35%

On Track

Target

54%
60%

On Track

Target

56%
60%

On Track

Target

32%
≥90%

On Track

Target

96%
100%

Making progress in energy efficiency and  
Scope 1, 2, and 3 emissions
In 2021, we continued to implement energy efficiency initiatives  
including lighting retrofits, HVAC equipment upgrades, and new  
building control systems, which are expected to save approximately 
1,500 MWh of energy use per year. Due to these measures and the 
reduction in energy demand due to temporary work-from-home 
arrangements, energy consumption in the facilities we manage in 2021 
decreased by approximately 57% compared to our 2011 baseline. 

We use several measures in addition to energy efficiency measures to 
help mitigate GHG emissions from our global operations, including  
onsite solar electricity generation, energy attribute certificates (EACs), 
and carbon offsets. 

Since 2018, we have powered our global operations with 100% 
renewable electricity. In 2021, we produced approximately 561 MWh  
of renewable solar electricity at our North Carolina data center and 
Brighton, UK office and we purchased 202,170 MWh of EACs. EACs  
verify the production of renewable electricity in an amount equivalent  
to the total electricity consumption and we purchase in alignment  
with the technical guidance from RE100, a global coalition of leading 
businesses committed to using 100% renewable electricity. 

We also purchased 22,770 MTCO2e of carbon offsets in 2021, including 
wind power development, reforestation, and forest conservation  
projects. These projects offset our emissions from activities such as  
fuel consumption, as well as Scope 3 emissions from colleague business 

travel, and the waste generated in our operations. 

For more detailed data on our consumption of electricity, renewable 
energy, water, and waste, please see the Environmental Performance 
Data Summary and Limited Assurance Statement of GHG Emissions 
in the Supporting Data section at the end of this report.

2025 Environmental Goals 2021 Performance

INTRODUCTION PROMOTING 
DE&I

ADVANCING 
CLIMATE SOLUTIONS

BUILDING 
FINANCIAL CONFIDENCE

OUR ESG GOVERNANCE &  
OPERATING RESPONSIBLY

SUPPORTING DATAOUR COMMITMENT 
TO ESG

44

American Express 
2022 ESG Report
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ARCHER DANIELS MIDLAND (ADM)
2022 CORPORATE SUSTAINABILITY REPORT 
Goals and Key Performance Indicators

ADM also uses a chart format with a progress bar visual to track progress toward goals but goes a step 
further by including the specific target date for each goal, alignment with the United Nation’s Sustainable 
Development Goals (SDGs), and inclusion of humans rights goals. 

Goals and Key Performance Indicators

Strive 35

KEY	TOPIC GOAL PROGRESS TARGET	DATE SDG	ALIGNMENT

25% absolute reduction in Scope 1 + 2 GHG emissions 
over 2019 baseline by 2035

In progress

7.8%	reduction

12/31/2035GHG Emissions

25% absolute reduction in Scope 3 GHG emissions over 
2021 baseline by 2035

In progress

0%	reduction

12/31/2035

Energy 15% reduction in energy intensity over 2019 baseline by 
2035

In progress

0%	reduction

12/31/2035

Increase low-carbon energy usage to 25% of total 
energy use  

0%	increase

12/31/2035

Water 10% reduction in water intensity over 2019 baseline by 
2035

In progress

0%	reduction

12/31/2035

10% absolute reduction in water withdrawal over 
2019 baseline by 2035  

1.0%	reduction

12/31/2035

Waste 90% diverted from landfill In progress

82.4%	diverted

12/31/2035
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Biodiversity

KEY	TOPIC GOAL PROGRESS TARGET	DATE SDG	ALIGNMENT

100% deforestation-free across all supply chains 12/31/2025No-Deforestation
100% deforestation-free soy In progress

86%

12/31/2025

100% deforestation-free palm In progress

62%

12/31/2025

Traceability 100% direct and indirect soybean suppliers in Argentina, 
Brazil, and Paraguay

 

 

Achieved

100%

12/31/2022

Maintain at least 98% traceability to palm oil mill
 

 

Achieved

99.9%

Ongoing

Increase traceability to palm plantation In progress

54.5%

Ongoing

Supplier 
Engagement

100% of palm volumes sourced from direct suppliers
who have a publicly available NDPE policy, implementation 
plan, grievance management system, grievance log, 
deforestation monitoring, and publicly report progress 
against their time-bound implementation plan.

In progress

99.9%

12/31/2022

100% of palm oil volumes in the IRF “Delivering” category In progress

53.9%

12/31/2025

100% of palm kernel oil volumes in the IRF “Delivering” 
category

In progress

43.8%

12/31/2025
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Archer Daniels Midland 
(ADM) 2022 Corporate 
Sustainability Report
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https://www.adm.com/globalassets/sustainability/sustainability-reports/2022-reports/adm-2022-corporate-sustainability-report_final.pdf/
https://www.adm.com/globalassets/sustainability/sustainability-reports/2022-reports/adm-2022-corporate-sustainability-report_final.pdf/


AT&T 
2022 PROGRESS TOWARD GOALS

AT&T takes an entirely different approach toward tracking their progress toward goals. They include 
individual progress trackers in their ESG summary, and also publish a separate report on their website called 
Progress Toward Goals that uses a chart format to efficiently and effectively display this progress.

Progress toward Goals

Communities
GOAL / TARGET PROGRESS

Invest $2 billion to help 
bridge the digital divide 
by the end of 2023.

Invested $1.35B across programs including Access from 
AT&T and AT&T Connected Learning

As part of our 3-year $2 billion digital divide commitment, 
we reached our goal of opening at least 20 AT&T Connected 
Learning Centers across the U.S. With our original goal met, 
we have set a new goal to open more than 50 AT&T Connected 
Learning Centers by the end of 2024.

Access from AT&T helps bridge the digital divide by making 
low-cost internet service available for qualifying low-income 
households. In 2022, we expanded the program’s eligibility 
to all households that quality for ACP and apply the Federal 
benefit to AT&T internet service. We also updated the program 
to include speeds up to 100 Mbps where available. 

Provide 1 million people 
in need with digital 
resources through AT&T 
Connected Learning 
by the end of 2025.

Reached more than 290,000 individuals 

Through AT&T Connected Learning, we’re investing in 
connectivity, technology, digital literacy and digital learning 
solutions to help connect today’s learners with success. As of 
year-end 2022, we have reached more than 290,000 people 
with digital resources through AT&T Connected Learning.

Engage 50% of our 
employees worldwide 
in communities through 
grassroots volunteerism 
and giving initiatives 
by the end of 2030.

31% of employees engaged in volunteerism and giving1

Through a variety of corporate community engagement 
opportunities and programs, employees donate time and 
money to their communities. In 2022, 31% of our workforce 
engaged in volunteerism and giving through AT&T.

Beyond emergency 
response and network 
disaster recovery, help 
1 million people prepare 
for and recover from 
the impacts of disasters 
by the end of 2030.

Delivered humanitarian relief and connectivity solutions 
serving more than 500,000 individuals since 2021

In 2022, through strategic partnerships, we supported 
the delivery of connectivity solutions, humanitarian relief, 
and resiliency and recovery resources serving more than 
290,000 individuals impacted by Hurricanes Fiona and Ian, the 
historic Eastern Kentucky floods and other disasters around 
the world.

Environment
GOAL / TARGET PROGRESS

Reduce absolute 
Scope 1 and 2 GHG 
emissions 63% (2015 
base year) – aligning 
with a 1.5°C pathway 
by the end of 2030.2

(Approved by the Science 
Based Targets initiative 
in 2020.)

Reduction of 41.2% 

Between 2015-2022, we reduced reported Scope 
1 and 2 GHG emissions by 41.2%, reaching 65% of 
our 2030 target.3

Achieve carbon neutrality 
(net zero Scope 1 and 2 
emissions) by the end 
of 2035.2

Reduction of more than 3.6 million metric tons of CO2e
4

2022 Scope 1 and 2 GHG emissions were nearly 5,189,440 metric 
tons of CO2e. This represents 41.2% progress toward carbon 
neutrality from our 2015 base year (8,829,258 metric tons 
of CO2e).

Deliver connectivity 
solutions that enable 
business customers 
to reduce a gigaton 
(1 billion metric tons) of 
GHG emissions between 
2018–2035.

Enabled 38.9 million metric tons of customer 
emissions savings

AT&T-enabled customer GHG emissions reductions 
measured between 2018 and 2022 totaled 149.2 million metric 
tons of CO2e, approximately 15% attainment toward our 
Gigaton Goal.5 

Reduce the amount 
of U.S. waste we 
send to landfill 30% 
(2019 base year) 
by the end of 2030.

Reduction of 27.9%6

2022 waste sent to landfill totaled 110,063 metric tons (MT). 
This represents a 27.9% reduction from our 2019 base year 
(152,784 MT).

Suppliers
GOAL / TARGET PROGRESS

Lead our supply chain 
to improve its social 
and environmental 
impacts by integrating 
sustainability 
performance metrics into 
our sourcing decisions 
for 80% of our spend 
by the end of 2025.

Reached 82% of spend, exceeding our goal for the 
second consecutive year 

AT&T Global Supply Chain continues to require suppliers to 
adhere to our Principles of Conduct for Suppliers through 
our Supplier Portal and contract agreements. We continue to 
incorporate sustainability-oriented standards and analyses 
into sourcing decisions, including the addition of sustainability 
clauses into requests for proposal and agreements, training 
our sourcing managers on the principles of sustainability, and 
providing updates to sourcing managers on the sustainability 
performance of existing suppliers.

Work to ensure 50% of 
our suppliers (covering 
purchased goods and 
services, capital goods, 
and downstream leased 
assets as a portion of 
spend) set their own 
science-based Scope 1 
and 2 GHG targets by 
the end of 2024.

(Approved by the Science 
Based Targets initiative 
in 2020.)

53% of suppliers have set science-based 
GHG emissions targets 

In 2022 we met our Scope 3 science-based target by ensuring 
that suppliers representing 53% our spend (against our goal of 
50%) have set their own science-based Scope 1 and 2 targets.

Reach 21.5% of 
supplier spend and 
exceed $10 billion in 
total procurement 
expenditures with 
minority-, women-, 
veteran-, LGBTQ+- 
and disability-owned 
business enterprises 
(annual target).

Spent $16.3 billion with certified diverse businesses 
representing 26.3% of overall procurement spend7

•  16.5% of spend with minority-owned business enterprises

•  8.8% of spend with women-owned business enterprises

•  1% of spend with veteran-owned business enterprises

•  $9.4M spent with LGBTQ+-owned business enterprises

•  $11.5M spent with disability-owned business enterprises

AT&T 2022 SUSTAINABILITY SUMMARY PROGRESS TOWARD GOALSCarbon Neutrality

Climate change is one of the world’s most pressing challenges. 
Our connectivity can be part of the solution.

Guided by our Climate Strategy and Transition Plan, we’re acting 
to address climate change and prepare for its impacts. We have 
set a goal to be carbon neutral, targeting net zero Scope 1 and 2 
greenhouse gas (GHG) emissions2 for our operations by the end of 
2035, guided by a science-based target (SBT) aligned with keeping 
global temperature increases to below 1.5 degrees Celsius. 

We continue to progress toward our carbon neutral and SBT 
ambitions, having reduced emissions by more than 41% at the end 
of 2022 (2015 baseline).3 

Looking beyond AT&T’s operations, we’ve achieved our objective for 
at least 50% of our suppliers22 to set their own science-based targets 
(page 29). We’ve also committed to supporting a gigaton of customer 
emissions reductions through our Gigaton Goal (page 26).

PROGRESS: REDUCE SCOPE 1 AND 2 GHG EMISSIONS 63% BY YEAR-END 20303

0 Targeting 63% reduction by year-end 2030

41.2% reduction

PROGRESS: ACHIEVE NET ZERO SCOPE 1 AND 2 GHG EMISSIONS BY YEAR-END 20353

0 Targeting 100% by year-end 2035

41.2% reduction

Enhancing our efficiency
Our greatest opportunity for emissions reductions is to reduce 
electricity consumption and accelerate our energy efficiency efforts. 
Being smarter with purchased electricity also brings financial savings 
– as we drive kilowatts out of the business, we remove both emissions 
and energy-related costs. 

From 2015 through 2022, we’ve implemented approximately 
161,000 energy efficiency projects across the organization. These 
projects reduced our Scope 2 emissions and amounted to gross 
annualized savings of approximately $663 million.23 We will continue 
to act on opportunities to drive down energy consumption in support 
of our carbon neutral goal.

161K
energy efficiency 
projects 
implemented  
since 2015

>7M MWh
of annual  
energy savings 
since 2015 

$663M
gross annualized 
cost savings  
since 2015 

Reducing fleet emissions
Our carbon neutral goal also includes reducing emissions from our 
global fleet. We expect to reduce our fleet emissions – which currently 
account for 51% of our Scope 1 emissions – at least 76% by 2035. Our 
strategy involves optimizing routes, switching to hybrid and electric 
vehicles and reducing the overall size of the fleet.

READ MORE

 •   Energy Management  
Issue Brief

•   Climate Change & Greenhouse 
Gas Emissions Issue Brief
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AT&T 2022 SUSTAINABILITY SUMMARY ⊲⊳

AT&T 
2022 Progress 
Toward Goals
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FORD 
2022 ACCELERATING PROGRESS

Ford uses a chart format but includes a more narrative approach to their goals. They also include alignment 
to UN SDGs and their sustainability aspirations. 

Accelerating Progress – continued

SUSTAINABILITY ASPIRATIONS   GOALS PROGRESS LINK TO SDGS
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Energy
Use 100 percent carbon-free  
electricity in all manufacturing  
by 2035 
u	READ MORE IN THE ENERGY CONSUMPTION 

AND RENEWABLE ENERGY SECTION ON P.49 

 
 Achieve 32% renewable electricity  

by 2023 and 100% carbon-free  
electricity by 2035 

• Global amount of renewable electricity for 2022 was 42.6% 
• Global amount of carbon-free electricity for 2022 was 60.6% 
• All purchased electricity for manufacturing in Europe is now renewable 
• All manufacturing locations in Mexico are now powered with 100% carbon-free electricity 
• All manufacturing facilities in Ohio achieved 100% carbon-free electricity sourcing in 2022 
• By 2025, all of our manufacturing facilities in Michigan expect to achieve 100% carbon-free 

electricity sourcing 
• Ford was awarded a Thoroughbred Sustainability Partner Award from logistics supplier Norfolk  

Southern in the Energy Efficiency category 

Materials
Use only recycled or  
renewable content in  
vehicle plastics 
u	READ MORE IN THE CIRCULAR ECONOMY  

AND END-OF-LIFE SECTION ON P.51 

 
Expand our use of sustainable  
materials focusing on plastics, battery 
recycling, and sustainable sourcing 

• More than 85%4 of vehicle parts and materials are recycled and reused at their end of life 
• Established an interim target of 20% renewable and recycled plastics by 2025 in new vehicle designs  

for North America, Europe and Turkey and 10% in China 
• Ford is the first automaker to use 100% recycled post-consumer plastics to produce automotive parts 
• The closed loop recycling system used to build F-series recovers up to 20 million pounds of high-strength, 

military-grade, aluminum alloy per month 
• Since 2000, we have used nine industry- and world-first plant-based materials in our production vehicles 
• Researching the possible use of bamboo, olive tree fibers and olive pits, hemp fiber, and captured carbon 

dioxide as materials 

Air
Attain zero emissions  
from our vehicles and facilities 
u	READ MORE IN THE AIR QUALITY  

SECTION ON P.54 

 
 Air emissions reductions beyond CO2 • Working to reduce vehicle emissions of non-CO2 pollutants, in accordance with increasingly  

stringent standards around the world 
• From 2021 to 2022, Ford manufacturing facilities in China have reduced VOC emissions by over  

500 metric tons through various management and engineering investment measures

       

FORD INTEGRATED SUSTAINABILITY AND FINANCIAL REPORT 2023
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Accelerating Progress – continued

SUSTAINABILITY ASPIRATIONS   GOALS PROGRESS LINK TO SDGS
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Water
Make zero water  
withdrawals for  
manufacturing  
processes 

Use freshwater only for 
human consumption 
u	READ MORE IN THE WATER USE AND 

STEWARDSHIP SECTION ON P.55 

 
 Reduce absolute freshwater use by 15%  

by 2025 (2019 baseline) 
• 21.7% reduction in absolute freshwater use since 2019 
• More than 186.3 billion gallons of water saved since 2000 

Continue to work toward using freshwater 
sources only for human consumption 

• Installed additional non-water-based technologies and using alternative sources such as other  
companies’ treated wastewater 

• Use of offsite alternative water was 8% at facilities in water scarce areas 
• Ford Louisville Assembly Plant earns EPA Pollution Prevention Award for water recycling initiative 

 
 Work with Ford suppliers to reduce our 

collective environmental footprint through 
Manufacture 2030 climate program 

• Launched new M2030 climate program, helping our suppliers establish science-based targets, and  
measure, manage and reduce climate emissions, water usage, and waste. Invited 3,000 global Tier 1 
suppliers to participate in Phase 1 

Engage with our supply chain to understand 
and reduce its water footprint 

• 258 of our suppliers (31% increase over last year) responded to the CDP Water questionnaire 

Waste
Reach true zero waste to  
landfill across our operations 

Eliminate single-use plastics  
from our operations by 2030 
u	READ MORE IN THE WASTE MANAGEMENT 

SECTION ON P.57 

 
 Reduce waste to landfill by 35% by 2022 

when measured in kg per unit (2017 baseline) 

Reduce general trash by 25% by 2022 when 
measured in kg per unit (2017 baseline) 

• 84 zero waste to landfill (ZWTL) sites 
• 74% of manufacturing facilities are true ZWTL 

 
 Improve waste avoidance by 15% by 2022 

when measured in kg per unit (2017 baseline) 
• Ford facilities around the world sent approximately 18,400 metric tons of waste to landfill, 14% more 

than in 2021 

 
 Work with selected suppliers to reduce our 

collective environmental footprint 
• Working with suppliers to increase the use of eco-friendly packaging 
• Launched new M2030 climate program, helping our suppliers establish science-based targets, and  

measure, manage and reduce climate emissions, water usage, and waste. Invited 3,000 global Tier 1 
suppliers to participate in Phase 1
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GAP INC.
2022 ESG REPORT

Gap’s report provides transparent disclosures and updates on progress toward their goals in a table in the 
front of the document and progress trackers along with quantitative information about each of their goals. In 
addition, they include a status icon in which they are transparent about goals that are achieved, on track or 
need attention. They then add more context around each goal and progress towards meeting it. in relevant 
sections of the report.

5 All target years reference the end of fiscal year, unless otherwise stated. 
6 “Strategic factories” are those representing 80% of our total business spend (defined as: Purchase Order first cost). 
7 Our previous goal applied to 100% of Gap Inc. vendors. In 2021, we revised the goal to apply to the vendors comprising the top 90% of our business spend in order to focus on the vendors where we have the greatest influence and impact. 

5 
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Goal Target Year Status Progress 

Empowering Women 

Reach 1 million women and girls through P.A.C.E./RISE 2022 Nearly 1.3 million women and girls have been reached through P.A.C.E./RISE since 2007 

100% of our in-scope Tier 1 factories will participate in industrywide efforts by the end of 2023, including SLCP 
and/or ILO-IFC Better Work, and 100% of Tier 2 strategic mills will participate by 2025 

2023/2025 
99% of in-scope Tier 1 factories are participating 

97% of Tier 2 strategic mills are participating 

100% of workers employed in our strategic factories6 will have their voices heard through representative  
workplace committees 

2025 
84% of strategic factories have representative workplace committees (defined as meeting at least 70% of relevant Better Work Academy 
Social Dialogue Indicators (SDIs) and minimum requirement indicators (SDI 9, SDI 17, and SDI 18)) 

100% of our strategic factories are investing in women’s empowerment through participation in P.A.C.E./RISE 2025 
35% of strategic factories have at least 50% of their female workers enrolled in or completed the P.A.C.E./RISE curriculum 

94% of strategic factories have institutionalized P.A.C.E./RISE as part of their HR management systems 

100% of our strategic factories will have achieved gender parity at the supervisor level 2025 
18% of strategic factories have achieved gender parity at the supervisor level 

49% of supervisors in our suppliers’ strategic factories are women, globally 

100% of our factories will have prevention and response management systems and trainings in place to address 
gender-based violence 

2025 
46% of factories have prevention and response management systems and trainings in place to address gender-based violence 

79% of factories have functioning grievance mechanisms for complaints and suggestions, including gender-based violence and 
harassment; and 53% of factories have 100% of employees trained on gender-based violence prevention and response each fiscal year 

80% of Gap Inc. sourcing will be allocated to green-rated factories 2025 78% of our business spend was allocated to green-rated factories 

100% of vendors comprising 90%7 of Gap Inc.’s business spend are invited to participate in Better Buying, with 
scores isolated across brands, working toward annual public reporting on purchasing practices improvements 

2025 
100% of vendors comprising 90% of our business spend have been invited to participate in Better Buying. We continue working toward 
annual public reporting on purchasing practices improvements 

Enabling Opportunity 

Opportunity Hiring 

Hire 5% of Old Navy entry-level store employees from This Way ONward annually 2025 4% of Old Navy entry-level store employees were hired through This Way ONward 

Reach 20,000 youth through This Way ONward 2025 Over 15,000 youth have participated since the program launched in 2007 

Equality & Belonging 

Double the representation of Black and Latinx employees at all levels in our U.S. HQ offices, relative to a 
June 2020 baseline (4% Black, 10% Latinx) 

2025 
5% of our U.S. HQ employees identify as Black (2025 goal: 8%) 

9% of our U.S. HQ employees identify as Latinx (2025 goal: 20%) 

Increase representation of Black employees by 50% in our store leader roles in the U.S., relative to a 
June 2020 baseline (9%) 

2025 10% of our store leaders (defined as General Managers) in the U.S. identify as Black (2025 goal: 13%) 

GAP INC. GOALS AND PROGRESS

Gap Inc. Goals and Progress

Achieved On track New goal Needs attention 

THE BIG PICTURE EMPOWERING WOMEN & HUMAN RIGHTS ENABLING OPPORTUNITY ENRICHING COMMUNITIES GOVERNANCE 

8  PFC-based finishes (which we define as those based on PFAS, or per- and polyfluoroalkyl substances) are no longer being used intentionally in production. Most products available for purchase as of January 1, 2023 are produced 
without PFC-based finishes, but due to transportation and store inventory timelines and strategies, some styles available for purchase will still have a PFC-based finish. 

9 Data is subject to change retrospectively each year as we gain better visibility into our respective share of emissions with each of our suppliers. 
10 Defined as: Better Cotton (formerly BCI), verified U.S.-grown cotton (USCTP), organic, in conversion (to verified organic), recycled, or regenerative. 
11 In line with our commitment to The Fashion Pact’s Ocean Pillar, we use the Ellen MacArthur Foundation’s definition of unnecessary and problematic plastic that consists of five criteria.
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Goal Target Year Status Progress 

Enriching Communities 

Water and Chemicals 

Eliminate PFC-based finishes from our supply chain by 2023, in line with our work toward zero discharge of 
hazardous chemicals in our supply chain 

2023 
100% of fabrics with PFC-based finishes8 were successfully converted or exited. At the Gap Inc. level, 95% of apparel and accessories 
units with water repellent or stain resistant performance were produced without PFCs (up from 38% in 2021, and 7% in 2020). About 1% 
of apparel and accessories units at the Gap Inc. level had a water repellent or stain resistant finish, down from 1.5% in 2021 

Empower 2 million people – including 1 million women – to improve their access to clean drinking water  
and sanitation 

2023 Reached over 2.4 million people 

Empower 5 million people touched by the apparel industry to improve their access to clean water and sanitation 2030 Developed new partnerships to expand upon water access impact made to date 

Reduce water use and replenish water to nature, equivalent to the water used in manufacturing apparel  
and in our company-operated facilities 

2030 Establishing baselines and context-based targets 

Support a water-resilient supply chain 2050 Set 2030 goals (see above) as intermediary milestones 

Achieve net-positive water impact in water-stressed regions 2050 Set 2030 goals (see above) as intermediary milestones 

Climate 

Reduce Scope 1 and 2 greenhouse gas (GHG) emissions by 90% from a 2017 baseline 2030 In 2021, Scope 1 and 2 emissions were reduced 64% from a 2017 baseline. 2022 data will be available on our website later this year 

Reduce Scope 3 GHG emissions from purchased goods and services by 30% from a 2017 baseline 2030 
In 2021, Scope 3 emissions from purchased goods and services were reduced 25%9 from a 2017 baseline. 2022 data will be available on 
our website later this year 

Source 100% renewable electricity for our company-operated facilities globally 2030 
In 2021, 37% of our electricity use at company-operated facilities was from renewable sources. 2022 data will be available on our 
website later this year 

Achieve net-zero emissions across our value chain 2050 Transitioned goal from carbon neutral to net zero 

Product 

Source 100% of cotton from more sustainable sources10  2025 81% of cotton was sourced from more sustainable sources 

Source at least 45% of polyester from recycled sources (rPET) (some brands have higher goals) 2025 16% of polyester was sourced from recycled sources 

Waste and Circularity 

Eliminate unnecessary or problematic plastics in packaging to consumers by 2025 and in packaging to 
businesses by 2030, in line with our Fashion Pact commitments11 2025/2030 

49% of Gap, Old Navy, and Banana Republic shopper bags (which represent the main source of our identified unnecessary or 
problematic plastics) have been transitioned to paper. 100% of Athleta’s bags are reusable and were not included in this calculation 

Ensure at least half of all plastic packaging is 100% recycled content, for packaging to consumers by 2025 
and in packaging to businesses by 2030, in line with our Fashion Pact commitments 

2025/2030 
50% of the content in our polymailers sent to consumers is from recycled sources and 100% of the content in our polybags used in logistics 
is from recycled sources. We are continuing to expand our measurement of plastic packaging used for consumers and businesses 

Gap Inc. Goals and Progress – continued

Achieved On track New goal Needs attention

THE BIG PICTURE EMPOWERING WOMEN & HUMAN RIGHTS ENABLING OPPORTUNITY ENRICHING COMMUNITIES GOVERNANCE 
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SUPERVISORY SKILLS TRAINING (SST) 
This three-day training program was launched in 
2018 to help middle managers and supervisors 
improve their leadership skills, build good 
relationships, and communicate with workers  
more effectively. 

When supervisors don’t receive formal training on 
people management and leadership, it can lead to 
workplace challenges such as aggressive behavior 
and harassment, low employee morale, high labor 

turnover, and absenteeism – all of which can have 
adverse effects on the wider company. Gender 
imbalances, such as male leadership teams, can 
further impede women’s growth and development. 

Our strategy to address these challenges is to provide 
training to existing and prospective supervisors on 
how to be more effective in soft skills like listening, 
fairness, time management, and conflict resolution. 
SST also helps supervisors learn about stereotypes 
so they can recognize their own biases and practice 

more inclusive management styles. We encourage 
our strategic factories to prioritize the inclusion of 
women in SST to support our goal for gender parity in 
supervisory roles. 

As a result of training, supervisors are more 
respectful, treat workers better, and are well 
equipped to respond to workers’ grievances, 
which can improve workplace culture and working 
conditions. Our pre- and post-training data for 
lines managed by trained supervisors also shows 
improved production efficiency by an average of  
7 percent. 

We maintain a zero-tolerance policy for physical, 
psychological, and sexual harassment. But it’s not 
enough to rely solely on assessments to detect 
and address these challenges – GBV prevention 
and response training plays a central role in raising 
awareness among employees at all levels in the 
factory - from line workers to top management - on 
this important issue. For Gap Inc., these programs 
help reduce labor and human rights risks in our 
supply chain. 

Our strategy focuses on three areas: raising 
awareness of GBV, why it happens and what 
can be done about it; investing in preventing and 
addressing the issue in the workplace; and using 
our prevention and response spectrum to identify, 
address, and remediate issues immediately.  

Capability Building – continued

GOAL BY 2025 PROGRESS 

100%  
of our strategic factories will 
have achieved gender parity 
at supervisor level 

18%  
of strategic factories have achieved gender parity at 
the supervisor level, and 49% of supervisors in our 
suppliers’ strategic factories are women, globally 

On track 

As of the end of 2022, 491 facilities are 
participating in our GBV Prevention and 
Response program.

Since 2018, SST has been rolled out in 
356 factories, and a total of 11,800+ 
supervisors (47% women) and 748 
prospective supervisors (52% women) 
have received training by Gap Inc. teams, 
Better Work, or factory trainers. At 80 
factories, at least 90% of their currently 
employed supervisors have been trained. 

100%  
of our factories will have prevention 
and response management systems 
and trainings in place to address 
gender-based violence 

46%  
of our factories have prevention and response 
management systems in place to address gender-
based violence. 79% of factories have functioning 
grievance mechanisms for complaints and suggestions, 
including gender-based violence and harassment 

On track 

GENDER-BASED VIOLENCE  
PREVENTION AND RESPONSE 
Launched in 2018, our GBV Prevention and 
Response program prepares factories to lead 
annual trainings for employees. We also review and 
improve our factories’ GBV policies and grievance 
mechanisms, support government policies that 
address this issue, and tailor our training programs 
to align with such legislation. 

THE BIG PICTURE EMPOWERING WOMEN & HUMAN RIGHTS ENABLING OPPORTUNITY ENRICHING COMMUNITIES GOVERNANCE 

Gap Inc. 
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LOCKHEED MARTIN
2022 PERFORMANCE REPORT

Lockheed Martin established a Sustainability Management Plan (SMP) to track short and long-term goals, 
and their report focuses on explaining progress toward these goals. They include both a highlights page that 
shows progress toward specific goals under the SMP, and then show progress toward each goal throughout 
the report. 

2025 Sustainability 
Management Plan 
Progress Highlights

In 2022, we made great strides towards our 2025 Sustainability Management Plan goals. This report 
summarizes our efforts and annual progress to meet these goals. To learn more about the 
management of our sustainability goals and see more sustainability program highlights, visit 
our website.

ADVANCING RESOURCE 
STEWARDSHIP

ELEVATING DIGITAL 
RESPONSIBILITY

FOSTERING WORKPLACE 
RESILIENCY

MODELING BUSINESS
INTEGRITY

By 2030, reduce Scope 1 and 2 
carbon emissions per dollar of 
gross profit by 70%.1

100% of data objects identified for 
common definition in the Lockheed 
Martin data strategy (Tier 1 Data) 
and 100% of certified data sources 
have data stewards assigned by 
2022.

Increase representation of 
women and people of color 
enterprisewide through 2025.

Achieve 100% completion of required 
employee training on gifts and 
business courtesies and international 
business practices annually through 
2025.

1 This goal was retired at the end of 2022, and a new goal was released. Visit our website to learn more. 

2022 Sustainability Performance Report
https://sustainability.lockheedmartin.com
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Energy Management
Emissions Reduction
Our Go Green program drives operational improvements by reducing carbon emissions through energy 
efficiency and use of renewable energy. Investing in capital and operational projects that improve resource 
efficiency is key to reducing emissions. To learn more, visit our website.

Net GHG Emissions (MT CO2E)

Award-Winning Energy Efficiency Projects
In 2022, our teams completed 78 energy efficiency projects that resulted in annual savings of 26 million kilowatt-
hours (kWh) of electricity and 28,000 million British thermal units (MMBtu) of natural gas, and avoided $3.1 million 
in utility and maintenance costs. Examples of projects completed across our business include LED lighting 
upgrades, continued steam decentralization and building management system upgrades that enable more efficient 
operations and maintenance.

Thanks to these energy efficiency projects, we earned ENERGY STAR® certification for six buildings in 2022, 
making us an official member of Certification Nation, a one-time recognition to celebrate ENERGY STAR’s 30th 
anniversary. To earn the ENERGY STAR certification, buildings must be independently verified to operate more 
efficiently than 75% of similar properties nationwide. ENERGY STAR certified buildings use an average of 35% less 
energy and are responsible for 35% less carbon dioxide emissions than typical buildings. Lockheed Martin was 
also awarded ENERGY STAR Top Project for an occupancy sensor project at our Grand Prairie, TX, facility that will 
avoid approximately $193,000 in electricity costs annually and reduce electricity usage by 3.2 million kWh, enough 
electricity to power approximately 440 homes for one year, 
according to the ENERGY STAR equivalency calculator. 
This award-winning project is just one example of the dozens 
of energy efficiency projects completed in 2022. 

2 We set our ambitious carbon emission reduction target using a methodology established by the Center for Sustainable Organizations to 
exceed science-based target requirements. The Paris Agreement’s goal is to limit global warming by the end of the century to well below 2°C 
of pre-industrial levels and preferably to 1.5°C. Our carbon emissions target is expected to outperform the Center for Sustainable 
Organizations model criteria for aligning with a 1.5°C outcome in the long term.

3 This goal was retired at the end of 2022 and a new goal was released. Visit our website to learn more. 

2022 Sustainability Performance Report
https://sustainability.lockheedmartin.com
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SUSTAINABILITY 
MANAGEMENT
PLAN GOAL
By 2030, reduce Scope 1 and 
2 carbon emissions per 
dollar of gross profit by 
70%.2,3

2022 PROGRESS

In 2022, we reduced Scope 
1 and 2 carbon emissions 
per dollar of gross profit 
by 53%.

We recently unveiled our 
new accelerated 
decarbonization strategy

Learn more
https://sustainability.lockheedmartin.com/

Renewable Energy
Renewable energy strengthens the resiliency of our facilities, our relationship with our customers and 
our engagement with employees. Renewable energy is a key facet of our Go Green program, which 
drives operational improvements by reducing carbon emissions. To learn more, visit our website.

Renewable Energy in Our Global Operations
Since 2008, Lockheed Martin has installed 15 on-site solar systems, for a total of 31.5 megawatts (MW) of 
capacity.4 Examples include the 90 kilowatt (kW) and 751 kW solar photovoltaic systems at our Nowra, 
Australia, and Mielec, Poland, facilities, respectively. The Nowra system provides 30% of the facility’s energy 
requirements and the Mielec system results in a utility cost savings of $210,000 per year and reduces carbon 
emissions by 461 metric tons of carbon dioxide equivalent (MTCO2e).

4 Via a combination of on-site or off-site generation, and excluding large hydropower in alignment with the Green-e Renewable Energy Standard 
for Canada and the United States.

5 This goal was retired at the end of 2022, and a new goal was released. Visit our website to learn more. 

2022 Sustainability Performance Report
https://sustainability.lockheedmartin.com
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SUSTAINABILITY MANAGEMENT 
PLAN GOAL 

By 2030, match 30% of electricity 
used across Lockheed Martin global 
operations with electricity produced 
from renewable sources.4,5

2022 PROGRESS

In 2022, we met expectations by 
using renewable energy for 23% of 
our total electricity across Lockheed 
Martin global operations.

RENEWABLE ENERGY (MWh)

Lockheed Martin 
2022 Performance Report
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KRAFT HEINZ 
2022 ESG REPORT

Kraft-Heinz compiles all of its ESG goals in an easy snapshot visual that quickly communicates their goals 
and progress towards meeting them. 

PROGRESS

COMPLETE: 100%

2021 Progress on ESG Goals 

Environmental Stewardship
Healthy Living  
& Community Support Responsible Sourcing

Reduce energy use intensity by 15% across our 
manufacturing facilities by 2025 (per metric ton of product made). 

Improve product health & nutrition by achieving  
85% compliance with Kraft Heinz Global Nutrition  
Targets by 2025.

Reduce total sugar in our products by more than 60  
million pounds across our global portfolio by 2025. 

Reduce sodium by an additional 5% in our BBQ Sauce  
and Kraft Salad Dressings in North America by 2025.

Improve use and transparency of simpler  
ingredients by 2025.

Increase our plant-based offerings.

Provide 1.5 billion meals to people in need  
by 2025 against our 2019 baseline.

50% of our global management positions will be 
filled by women by 2025.

30% of our salaried U.S. employee population  
will identify as people of color by 2025.

Procure majority of electricity from renewable  
sources by 2025. 

Source 100% of eggs globally from cage-free  
or better* hens by 2025. 

Source 100% of eggs in Europe from free-range  
hens. 

Purchase 100% sustainably-sourced Heinz  
Ketchup tomatoes by 2025.

Purchase 100% sustainable palm oil by 2022. 

Purchase 100% traceable palm oil to the mill  
by 2022.

Improve broiler chicken welfare in the U.S. by 2024  
and  European chicken commitment by 2026.

Continue to work with animal welfare experts and  
suppliers on best practices to eliminate painful 
procedures and promote sustainable practices. 

Reduce water use intensity by 20% in high-risk  
watershed areas by 2025  (per metric ton of product made). 

Reduce water use intensity by 15% across our 
manufacturing facilities by 2025 (per metric ton of product made). 

Reduce waste to landfill intensity by 20% across our 
manufacturing facilities by 2025 (per metric ton of product made). 

Aim to make 100% recyclable, reusable  
or compostable packaging by 2025.

Create a fully circular Heinz Tomato Ketchup Bottle  
in Europe by 2022. 

Achieve Net Zero carbon emissions by 2050,  
halving same by 2030. 

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

COMPLETE

PROGRESS

PROGRESS

PROGRESS

ON TRACK: — 5.1%

ON TRACK: 67.7%

ON TRACK: 16%

EARLY STAGE

ON TRACK

ON TRACK

ON TRACK: 52%

ON TRACK: 39%

ON TRACK: 26%

ON TRACK: 7%

ON TRACK: 64%

COMPLETE: 100%

ON TRACK

ON TRACK

COMPLETE: 100%

ON TRACK

ON TRACK: — 12.2%

ON TRACK: — 4.4%

ON TRACK: — 14.7%

ON TRACK: 84%

COMPLETE

EARLY STAGE

* Kraft Heinz defines “cage-free or better” eggs as sourced from laying hens that come from cage-free, free-range, pasture-raised, or similar natural or open housing settings. 16

PROGRESS

PROGRESS

PROGRESS

PROGRESS

PROGRESS

Together at the Table: Kraft Heinz 2022 ESG Report                 

PROGRESS

PROGRESS

PROGRESS

APPENDIXENVIRONMENTAL STEWARDSHIP RESPONSIBLE SOURCINGHEALTHY LIVING & COMMUNITY SUPPORT APPENDIXINTRODUCTION
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2022 ESG Report
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MASTERCARD 
2022 ESG REPORT

Mastercard includes their 2025 goals and progress in bar trackers that easily and effectively communicate 
their headway, while also including narrative that describes the progress in more detail. They include these 
trackers for all goals included in the report. 
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Operational 
environmental 
footprint 
Climate change is one of the 
most important issues 
facing the world today. 
Mastercard’s commitment 
to environmental 
sustainability starts with 
managing the impacts of our 
own operations and extends 
across our full value chain. 
This means reducing overall 
greenhouse gas (GHG) 
emissions, reducing waste, 
and working with our 
suppliers to do the same. 

Scope 1, 2, and 3 GHG emissions 

 

Progress 

41% reduction 
in 2022, from our 2016 base year 

Overall, in 2022, we reduced total Scope 1, 2 and 3 emissions by 41% from our 2016 base year. 

Scope 1 and 2 GHG emissions 

 

Progress  

44% reduction 
in 2022, from our 2016 base year 

Our 2025 goal 

38% reduction 

Toward our science-based target of 38% absolute reduction in Scope 1 and 2 GHG emissions by 
2025 from our 2016 base year, in 2022 we reduced Scope 1 and 2 emissions by 44% from our 2016 
base year.  Mastercard remains on target to achieve the short-term milestone in 2025. 

Scope 3 GHG emissions 

 

Progress  

40% reduction 
in 2022, from our 2016 base year 

          Our 2025 goal 

20% reduction       

Toward our science-based target of 20% absolute reduction in Scope 3 GHG emissions by 2025 from 
our 2016 base year, in 2022 we reduced Scope 3 emissions by 40% from our 2016 base year.  
Mastercard remains on target to achieve the short-term milestone in 2025.

          

      I N T R O D U C T I O N E N V I R O N M E N T S O C I A L G O V E R N A N C E D A T A  T A B L E S A P P E N D I X

Financial inclusion 
At Mastercard, we focus on 
building an inclusive, 
sustainable digital economy 
for everyone, everywhere. 
Access to and use of digital 
financial services foster 
economic opportunity and 
help improve lives by reducing 
social inequality and 
supporting global economic 
growth. For Mastercard, this 
goes beyond philanthropy 
and includes activities to 
support financial inclusion 
through commercially viable 
products and services that 
promote long-term 
sustainable growth for 
individuals and 
small businesses. 

Empowering people in a 
digital economy 
Amid a global shift to a digital economy, 
many people around the world still lack the 
financial services they need to build better 
lives. We are putting our capabilities and 
resources to work to address this challenge. 
Through commercially sustainable solutions, 
we are helping those without access to 
traditional financial products receive and 
make payments in digital form. And through 
our philanthropy, we are galvanizing 
partnerships and scaling programs to 
reach those furthest from the 
financial mainstream. 

Commercial solutions for the 
unbanked and underserved 
We partner with a broad range of 
customers — from traditional issuers and 
governments, to fintechs and mobile 
network operators — to support the 
unbanked and underserved by providing 
entry-level products and solutions designed 
to address the specific needs of vulnerable 
populations who are without access to basic 
digital payment solutions. 
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People connected to the digital economy 

Progress 

780 million 
Our 2025 goal 

1 billion 

Toward our goal to connect 1 billion people to the digital economy by 2025, we 
worked with our partners to connect more than 100 million in 2022. Since 
2015, with partners, we have connected more than 780 million people to the 
digital economy. 

I N T R O D U C T I O N E N V I R O N M E N T S O C I A L G O V E R N A N C E D A T A  T A B L E S A P P E N D I X

Supporting inclusion through 
financial literacy 
For more than a decade, Mastercard has 
provided financial education to individuals in 
the U.S. through our Master Your Card 
community empowerment program. 
Designed for people of all ages as well as 
new business owners, the Master Your Card 
program facilitates presentations and 
workshops on key financial education topics. 

In 2022, with the assistance of Mastercard 
employees who served as volunteer 
presenters, we hosted 85 virtual and in-
person educational sessions and engaged 
more than 10 thousand individuals, 
entrepreneurs and small-business owners. 
Additionally, through the Master Your Card/ 
Everfi school program, we provided financial 
education to more than 10 thousand 
students during the 2021–2022 school year. 

Leveraging philanthropy to advance 
financial inclusion and security 
Expanding economic mobility for those at 
the base of the economic pyramid requires 
not only getting people access to the 
financial tools they need, but also helping 
them to use those services effectively. 
Mastercard’s Center for Inclusive Growth is 
producing independent research, scalable 
global programs and an empowered 

community of thinkers, leaders and doers on 
the front lines of financial inclusion and 
security. To learn more, see the Community 
giving and volunteerism section of 
this report. 

Helping small 
businesses succeed 
Micro and small businesses continue to face 
barriers when accessing the financial tools 
and resources they need to compete and 
stay resilient in the global, digital economy. 
Through our commercial solutions, we are 
helping micro, small and medium enterprises 
(MSMEs) securely pay, get paid, access 
capital and digitize their operations. And 
through our philanthropy, we are galvanizing 
partnerships to strengthen the small 
business ecosystem and help entrepreneurs 
access the networks, tools and resources 
they need to thrive. 

Commercial solutions to help small 
businesses grow 

Helping merchants make payments and get 
paid. We work with traditional banks, 
fintechs and channel partners, including 
payment facilitators and independent 
software vendors, to distribute solutions 
such as Tap on Phone, Mastercard QR and 
the payment facilitator program to 
small businesses. 

32 MASTERCARD 2022 ESG REPORT

Small businesses connected to the digital economy 

Progress 

35 million 
Our 2025 goal 

50 million 

Toward our goal to connect 50 million MSMEs to the digital economy through 
card acceptance by 2025, we connected 9 million MSMEs to the digital economy 
in 2022, bringing our total to 35 million since 2020. 

Women entrepreneurs provided business solutions 

Progress 

27 million 
Our 2025 goal 

25 million 

Toward our goal to provide 25 million women entrepreneurs by 2025 with 
solutions that can help them grow their businesses, in 2022 we provided 
8 million women-owned or women-led businesses with solutions. Since 2020, we 
have provided 27 million women entrepreneurs with solutions that can help 
them grow their businesses, surpassing our goal of 25 million by 2025.
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Conclusion
As regulations, voluntary frameworks and stakeholder demands for more detailed ESG information continue 
to advance, it has become more important than ever that companies ensure their ESG reporting is as 
accurate, clear and reliable as possible. We suggested that companies consider demonstrating their ESG 
goals and performance in visual ways in order to enhance communication with all of their stakeholders. 
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About Labrador
Labrador exists to offer the science of transparency to corporations 
wishing to communicate effectively with their readers.

Our experienced and passionate team is composed of attorneys, 
designers, project managers, thinkers and web developers. We 
collaborate together around a process that encompasses drafting, 
editing, designing and publishing across all digital and print channels. 

We are thrilled that communications prepared by Labrador have 
contributed to trustful relationships between our clients and their 
readers, whether investors, employees or other stakeholders. 

In turn, our commitment to our clients has resulted in 
meaningful long-term relationships with some of the most 
respected public and private companies in the world. 

contact-us@labrador-company.com
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